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ABSTRAK 
 
ANALISIS FAKTOR PENENTU GREEN PURCHASE INTENTIONS 
 
(Studi Pada AC Non CFC) 
Firdaus Risnadhi 
F0210061 
 
 
Penelitian ini bertujuan untuk menguji hubungan antara Green  
Perceived Value dan Green Perceived Risk terhadap Attitude dan hubungan 
konsekuensinya atas Green Purchase Intentions dalam membeli produk hijau AC 
Non CFC yang dimoderasi oleh Environmental Concern. 
Metode pengambilan sampel dalam penelitian ini dilakukan dengan 
menggunakan teknik purposive judgment sampling. Sebanyak 120 responden 
diminta kesediaannya untuk mengisi kuisoner yang berisi 20 pernyataan yang 
terkait dengan penelitian ini. 
Berdasarkan hasil pengujian kausalitas menggunakan AMOS 21 untuk 
menguji model hubungan struktural, diperoleh hasil Green Perceived Value 
berpengaruh positif pada Attitude, Green Perceived Risk berpengaruh negatif 
pada Attitude, dan Attitude berpengaruh positif pada Green Purchase Intentions. 
Setelah hadir variabel Environmental Concern sebagai variabel moderasi, semua 
hubungan tidak berpengaruh pada tingkat Environmental Concern rendah. 
Sedangkan pada tingkat Environmental Concern tinggi menghasilkan hubungan 
yang berpengaruh antara seluruh variabel yang diuji. 
Melalui studi ini, diharapkan pemasar mampu menyusun kebijakan dan 
strategi pemasaran yang sesuai sebagai upaya untuk meningkatkan niat 
pembelian produk hijau AC Non CFC. 
 
 
 
 
Kata kunci: green perceived value, green perceived risk, attitude, green 
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ABSTRACT 
 
DETERMINANT FACTOR ANALYSIS OF GREEN PURCHASE INTENTIONS 
 
(An Empirical Study on AC Non CFC) 
Firdaus Risnadhi 
F0210061 
 
 
 
The purpose of this study is to understand the factors that influence 
attitudes toward green product and the intention to buy this green product, with 
environmental concern as a moderating variable. AC Non CFC takes a role as  
the research object. 
By using purposive judgment sampling method, 120 participants 
completed a questionnaire that contained 20 statements related about AC Non 
CFC such as green perceived value, green perceived risk. Confirmatory factor 
analysis and structural equation modeling were performed to test the 
measurement and structural models. 
The result shows that green perceived value and green perceived risk 
have a significant influence to the attitude towards green product AC Non CFC. 
High consumer environmental concern is moderating green perceived value and 
green perceived risk to the attitude and attitude to green purchase intentions. 
Meanwhile, low consumer environmental concern is not moderating all of the 
relationship. 
By this study, we expect the marketers can arrange policies and 
strategies as an effort to raises green purchase intentions. 
 
 
 
 
Keywords: green perceived value, green perceived risk, attitude, green 
purchase intentions, environmental concern, green product, Indonesia. 
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